
Sponsorships are more than the money behind your event, they are the partnerships 

that fuel your mission. Your answers to our Nonprofit Trends Survey reveal the 
strategies and successes behind securing impactful sponsors for fundraising events. 

This infographic highlights practical insights and actionable data to help you attract the 
right sponsors, elevate your events, and amplify your cause. Unlock new possibilities 

and transform sponsorships into lasting relationships that drive your mission forward!
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Dedicated to nonprofit fundraising success.
Greater Giving, a Global Payments company, works exclusively with schools and nonprofits across 
the United States and Canada—offering integrated technologies to help simplify event management; 
quickly train volunteers; streamline check-in and check-out; and raise more funds. Greater Giving
solutions are based on a single cloud-based, user-friendly platform.

How do you show appreciation for your sponsors after the event?

Phone call 33%

Social media mentions 73%

Gifts 18%

Email mentions 61%

Hand-written notes 88%

Which sponsor benefits do you believe are most valued?

21%

Networking 
or speaking
opportunities

24%

Media
exposure

24%

Printed 
ads

36%

Web presence/ 
social media
shoutouts

55%

Tickets

73%

Branding/logo 
exposure at
the event

Who is in charge of soliciting sponsors? How many different sponsor levels do you offer? 

Board members

Volunteers

6%

12%

Committee 15%

Internal employees 21%

All of the above 30%

Other 15%

1 level 2-4 levels

8+ levels5-7 levels

3% 36%

49% 9%

When do you begin outreach for sponsors? 

before the event
4-5 months

before the event
2-3 months

before the event
6-11 months

before the event
1 month or less39% 3%

52% 6%

How has the demand for 
sponsorship changed
in the last year?

Roughly what percentage 
of your event budget income 
comes from sponsorships?

On average, what is the 
amount of funds you receive
in sponsorship for your event?

increased

decreased

remained

the same

46%

42%

12%

45% $77,100


