
This infographic provides an in-depth look at the results of our Q3 survey 

where nonprofits shared their experiences and strategies for auction item 
procurement. This real-world data highlights key trends, common challenges, 
and effective approaches used by fellow fundraisers. Whether you’re looking 
to optimize your auction events or gain fresh insights, this resource offers 
valuable takeaways that can help enhance your auction success.
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Where do you look for auction item inspiration or ideas? 

Who is in charge of procuring auction items for your event?

Follow what we 
have done in the past

89%

Other 8%

Online resources 
(social media, blogs, etc.) 

68%

 Consignment package 
offerings 

47%

Other organizations 

57%

 We take what we can get! 

26%

When do you typically begin outreach for auction item donations? 

Who do you reach out to when procuring auction items? 

before the event
4-5 months

before the event
2-3 months

before the event
6+ months

before the event
1 month or less

Board members

Internal employee(s)

Committee

Volunteers

12%

37%

12%

All of the above

3%

Consultant 1%

32%

11%Other

 What package themes do you have the most success with? 

In your live auction, how many items 
do you aim to have?

4%
1-3

items15%none

13%
11-15
items25%

7-10
items21%

4-6
items

12%
21+
items9%

16-20
items

In your silent/online auction, how many items 
do you aim to have? 

6%
1-10
items7%none

13%
61+
items

11%
11-20
items

25%
41-60
items21%

21-40
items

56%

Large 
corporations

29%

Consignment
companies Other

12%95%

Past item
donors

96%

Local
businesses

78%

Board members 
or VIP supporters

Other
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Dedicated to nonprofit fundraising success.
Greater Giving, a Global Payments company, works exclusively with schools and nonprofits across 
the United States and Canada—offering integrated technologies to help simplify event management; 
quickly train volunteers; streamline check-in and check-out; and raise more funds. Greater Giving
solutions are based on a single cloud-based, user-friendly platform.

36%

Unique
experiences
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Restaurant/
food

11%

Wine/
alcohol
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Travel
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Sports events 
or memorabilia 1%  Art 1%  Jewelry 7%  Other8%

Local 
attractions


