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Survey Results: Fund-a-Need

Insights & Strategies

This infographic reveals how nonprofits and schools execute Fund-a-Need campaigns at
their events. It features survey results on the most effective fundraising methods, donor
engagement strategies, and the impact this portion of your event can have on your financial
goals. Explore the data and learn best practices to enhance your own Fund-a-Need efforts.

At what point in your event program do you typically hold your fund-a-need?
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How do you showcase your mission
during your fund-a-need program?

Middle of the
program

We don’t do
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fund-a-need donations?
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Who does your call for donations?
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Do you typically have pre-commited
gifts going into the fund-a-need?
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participates in your fund-a-need?

ORGANIZATIONS
11%
30%
30%
20%

9%

PARTICIPATION RATE

havea 0-10% participation rate

havea 11-25% participation rate

havea 26-50% participation rate

have a

51-75% participation rate

76-100% participation rate
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Roughly what percentage

What dollar amount do you of your overall yearly budget

typically have pre-committed
before your fund-a-need?

IS dependent on your
fund-a-need at your event?

Average
survey
response

Average
survey
response

How do you recognize donors in your fund-a-need?

How much do you typically
raise in your fund-a-need?

Average
survey
response

$44K
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After the event
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None of the above/other
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A Global Payments Company

Dedicated to nonprofit fundraising success.

Greater Giving, a Global Payments company, works exclusively with schools and nonprofits across

the United States and Canada—offering integrated technologies to help simplify event management;

quickly train volunteers; streamline check-in and check-out; and raise more funds. Greater Giving
solutions are based on a single cloud-based, userfriendly platform.




