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Dedicated to nonprofit fundraising success.
Greater Giving, a Global Payments company, works exclusively with schools and nonprofits across 

the United States and Canada—offering integrated technologies to help simplify event management; 

quickly train volunteers; streamline check-in and check-out; and raise more funds. Greater Giving

solutions are based on a single cloud-based, user-friendly platform.

This infographic reveals how nonprofits and schools execute Fund-a-Need campaigns at 
their events. It features survey results on the most effective fundraising methods, donor 
engagement strategies, and the impact this portion of your event can have on your financial 
goals. Explore the data and learn best practices to enhance your own Fund-a-Need efforts.

Survey Results: Fund-a-Need 
Insights & Strategies

Infographic

None of the above/other 17%

Thermometer/Display Board 6%

Name recognition 
via auctioneer or emcee 17%

Powerpoint slides 1%

Privately 6%

After the event 38%

All of the above 14%

How do you recognize donors in your fund-a-need? 

Card on table

Online/virtual

9%

26%

Via a bid paddle
in person

Video In-person 
speaker

59%

Mix of each 32%

None of the above 2%

have a 0�10% participation rate

11�25% participation rate

26�50% participation rate

51�75% participation rate 

76�100% participation rate

PARTICIPATION RATEORGANIZATIONS

11%

have a30%

have a30%

have a20%

have a9%

Roughly what percentage of your audience
participates in your fund-a-need? 

Emcee 15%

Auctoneer 53%

Someone from

the organization
18%

Other 13%

Who does your call for donations?

How do you showcase your mission 
during your fund-a-need program? 

How do you accept the 
fund-a-need donations? 

Do you typically have pre-commited 
gifts going into the fund-a-need?

How much do you typically
raise in your fund-a-need?

What dollar amount do you 
typically have pre-committed 
before your fund-a-need?

Roughly what percentage 
of your overall yearly budget 
is dependent on your 
fund-a-need at your event?

26%

$44K

At what point in your event program do you typically hold your fund-a-need?

7:00 PM 8:30 PMMultiple times 
throughout the program

11%

39%
Middle of the 

program

Beginning of 
the program

We don�t do 
a fund-a-need3%

45%
End of the program

2%

43%

Other/none
of the above31%

46%
NO

57%
YES

$20K
Average
survey
response

15%
Average
survey
response

Average
survey
response


